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Answer ALL questions.

Scenario

e At school, Hospitality students are exposed to the industry of tourism and students learn about

tourism in Malta.

e During lessons, students learn how matters related to the hospitality and tourism industry can

contribute towards making Malta attractive and sustainable for tourists.
¢ Employability and job conditions within the industry will also be discussed.

Question 1

a. Define ‘niche tourism’.

K-2 (4 marks)

(1)
b. Mention FOUR types of niche tourism.
Type 1: (0.25)
Type 2: (0.25)
Type 3: (0.25)
Type 4: (0.25)
c. Describe and give examples of TWO types of niche tourism mentioned in Question 1b.

(2)
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Question 2 K-3 (4 marks)

The hospitality and tourism industry can have either a positive or negative impact on a
destination.

a. List TWO advantages and TWO disadvantages of tourism in Malta.

Advantage 1: (0.25)
Advantage 2: (0.25)
Disadvantage 1: (0.25)
Disadvantage 2: (0.25)

b. Identify TWO measures that could ease the disadvantages listed in Question 2a.

Measure 1:
(0.5)
Measure 2:
(0.5)
c. Outline the following TWO aspects and TWO benefits of sustainable tourism.
(2)
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Question 3

Tourism can leave an impact on the destination.

a. What is the difference between ‘mass’ and ‘quality’ tourism.

C-1 (6 marks)

(2)

b. Outline TWO advantages and TWO disadvantages of mass tourism and quality tourism.

i. Mass Tourism

Advantage 1:

Advantage 2:

(0.25)

Disadvantage 1:

(0.25)

Disadvantage 2:

(0.25)

ii. Quality Tourism

Advantage 1:

(0.25)

Advantage 2:

(0.25)

Disadvantage 1:

(0.25)

Disadvantage 2:

(0.25)
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c. Evaluate the impact of mass and quality tourism have on the Maltese islands.

(2)

Question 4 K-6 (4 marks)

e The hospitality industry is so varied, that it requires the involvement of an impressive large
number of other industries.

e The day-to-day operations in the hospitality industry would be impossible without the support
of other industries.

a. List FOUR industries that support hospitality businesses.

Industry 1: (0.25)
Industry 2: (0.25)
Industry 3: (0.25)
Industry 4: (0.25)

This question continues on next page.
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b. State how TWO of the industries listed in Question 4a support hospitality businesses.

i. Industry:

How it supports hospitality businesses:

(0.5)

ii. Industry:

How it supports hospitality businesses:

(0.5)

c. Describe FOUR limitations faced by hospitality businesses in receiving support from other
industries.

(2)
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Question 5 C-3 (6 marks)

Inbound tourism shows that the tourism sector remains a major contributor to the Maltese
economy.

a. Distinguish between direct and indirect employment within the hospitality business and its
supporting industries.

(2)

b. Describe ONE way how direct and indirect employment in hospitality and supporting industries
can contribute towards Malta’s economy. Relate your answer to the Economic Multiplier Effect.

(2)

This question continues on next page.
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c. Discuss ONE contribution/effect of tourism on:
i. local citizens;
ii. government reinvestment; and
iii. private reinvestment
to sustain the hospitality industry in the future.

(2)
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