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Answer ALL questions in the space provided.
Scenario

e Henrietta has finished her degree in Media at MCAST.
e She has now started working as a copywriter at a local magazine.

Question 1 K-1 (6 marks)
a. List TWO roles and responsibilities of a copywriter in print media.
i (1)
i (1)

b. Name TWO key characteristics of a copywriter’s role in print media.

i. (1)
iii. (1)

c. Describe TWO roles and responsibilities of Henrietta as a copywriter for a magazine advert.

(2)

Question 2 K-2 (8 marks)
a. Name FOUR different forms of printed material, apart from magazines.

i (0.5)

i (0.5)

i (0.5)

iv. (0.5)
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b. Outline TWO different uses of print media.

Use of print media 1:

(1)

Use of print media 2:

(1)

This question continues on next page.
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c. Describe TWO uses of the media text shown in Figure 1.

@ Start by writing

the number “5*

down - don't let

your target see it!

® Make them think S
of a number, then: L=
double it, add ten, —'J
half it, and then

take away the

original number.

® Show them your

Paper - no matter

what, the number

they're left with is

| @ Make your target place their. -
hands together like this:

® Now point at their hands and say:

@t won't be easy to do it!

Figure 1. Epic Magazine July 2018
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(4)

Question 3 K-5 (8 marks)

The company where Henrietta works as a copywriter publishes different magazines which cater
for different audiences.

a. Name TWO different types of audience preferences.

i. (1)
i (1)

b. Research is one of the purposes of reading. Outline TWO other different purposes of reading
in print media.

Purposes of reading in print media 1:

(1)

Purposes of reading in print media 2:

(1)

This question continues on next page.
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c. Figure 2 is a cover of Okido Magazine. Relate Okido Magazine to a specific audience and its
reading purposes.

& Science

Magazine
for Kids

Stories
Activities
Games
Doodles
Recipe

& a poem
Issue #55
Breathing
Okido is @ menthly

magazine for children
aged 3to 6

ISSN1753-3139 / £ 4.50

ol 771753 1 313020

Figure 2. Okido Magazine Issue 55

(4)
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Question 4 C-1 (12 marks)

a. Indicate the different types of target audiences of the TWO magazines shown in Figure 3 and
Figure 4.

FEB
2021

The colour-pop bag,
bells with benefits, '
and dazzling jewels

Healtiiin;
stronger,

&
g
=
2
3
g
2

SHERTDAN
OUR LEADING MAN'’S LIFE, CAREE-R
AND LOVE STORY...

© DNA Magazine

Figure 3. DNA Magazine Issue 258 Figure 4. Vogue Magazine February 2021
i. Type of audience for DNA Magazine: (2)
ii. Type of audience for Vogue Magazine: (2)

b. Describe TWO characteristics of Vogue Magazine (Figure 4) that are relevant to their target
audience.

Audience characteristic 1:

(2)

Audience characteristic 2:

(2)

This question continues on next page.
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c. Explain TWO reasons why copywriters of Vogue Magazine (Figure 4) need to define the
characteristics of their specific target audience.

(4)

Question 5 K-4 (8 marks)
a. List FOUR graphic elements found in print media.

Graphic element 1: (0.5)

Graphic element 2: (0.5)

Graphic element 3: (0.5)

Graphic element 4: (0.5)
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b. Figure 5 is a page from Epic Magazine.

1N ALLROAR-SOME SUPERMARKETS AND NEWSAGENTS NOW]
ALSO AVAILABLE AT /110U DT H O E DRSO OO WD OIGRLD

ORCALL A0 TR AL rx addiional poriags & packaging applbe whan piot sssd onlinatey phoas. | |

Figure 5. Epic Magazine July 2018

Identify the FOUR different graphic elements pointed at in Figure 5.

(0.5)
(0.5)
(0.5)

(0.5)

This question continues on next page.
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c. Describe the use of TWO graphic elements found in Figure 5 (from Question 3b).

(4)
Question 6 K-7 (8 marks)
As a copywriter, Henrietta is aware of the subjectivity in the content that she writes.
a. List TWO examples of issues of subjectivity in print media.
Issue 1: (1)
Issue 2: (1)
b. Outline the TWO examples of issues of subjectivity in print media listed in Question 6a.
Outline of issue 1:
(1)
Outline of issue 2:
(1)
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Figures 6 and 7 show different perspectives towards one real-life event published on the same
day: the British Prime Minister, Boris Johnson, easing COVID-19 restrictions. Describe the

different versions of this recent real-life story to show issues of subjectivity based on the article

headline.

Billionaire’s

sis’ier on her
Emsuand (3

B inson \.‘ s
betrayed 22%2?:‘*23.‘3“,,

(’hﬂ(&’li Jl?i"fl"f{ivHM’ exclusive

HURRAH!
LOCKDOWN
FREEDOM
BECKONS

‘Stay home’ slogan and once-a-day
exerdise rule scrapped ++ Picnics, park eIIo who's
tripsand countryside outings backon [/ | T3]
o 8 look for
& lockdown?

DRACONIAN rules 8yJ
imposed under the six- P
week lockdawn will start
ta be eased on Mo

nday.

SEE PAGETI

Figure 6.Daily Mail, 7th May 2021

The Daily Telegraph

‘Stay home’ advice to be scrapped

: m( o

s as hospita llj..m\nsllmm Call for clarity on virus immun
yaredeclared useless’ professor broke rules in belief

ik
TV i
Weuther

Figure 7. The Daily Telegraph, 7th May 2021

(4)

Please turn the page.
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Question 7 C-2 (12 marks)

Figure 8 is a print advertisement created by Leo Burnett, Australia for World Wildlife Fund (WWF).

STOP ONE STOP THEM ALL

Take action.wwf.org.au/stopthetrade

Figure 8. WWF by Leo Burnett, Australia

a. Outline TWO different graphical elements found in the WWF advert (Figure 8).

Graphic element 1:

(2)
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Graphic element 2:

(2)

b. Justify why sadness might be perceived by an audience of the WWF advert (Figure 8).

(4)

c. Figure 9 is an advert of Adidas: Forever Sport campaign’s double-page spread.
Explain TWO messages which are being conveyed in this specific pictorial image.

Figure 9. Adidas: Forever Sport
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(4)
Question 8 K-9 (8 marks)
The company where Henrietta works intends to start publishing media online.
a. List TWO procedures to be smart online.
Procedure 1: (1)
Procedure 2: (1)
b. Outline ONE positive and ONE negative financial consequence of online activity.
Positive financial consequence:
(1)
Negative financial consequence:
(1)

c. Describe the importance of following the TWO procedures to be smart online listed in Question
6(a).

(4)
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