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Answer ALL questions in the space provided. 

 

Scenario  

 

● Philip is passionate about creative writing. 

● Upon completing his course, he started working as a copywriter at a local advertising agency.   

 

Question 1 K-1 (6 marks) 

 

a. List TWO roles and responsibilities of a copywriter in print media, besides eliciting a client’s 

core message. 

  

Role and responsibility 1: ___________________________________________________ (1) 

Role and responsibility 2: ___________________________________________________ (1) 

 

b. Name TWO key characteristics of a copywriter’s role in print media. 

 

Characteristic 1: __________________________________________________________ (1) 

Characteristic 2: __________________________________________________________ (1) 

 

c. Describe TWO roles and responsibilities of Philip as a copywriter for a billboard advert. 
 

Role and responsibility 1 for a billboard advert: _____________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (1) 

Role and responsibility 2 for a billboard advert: _____________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (1)  
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Question 2 K-2 (8 marks) 

 

Philip is learning a lot about print media in his new role. 

 

a. Name FOUR different forms of printed material, apart from advertising material.  

 

Form of printed material 1: ________________________________________________ (0.5) 

Form of printed material 2: ________________________________________________ (0.5) 

Form of printed material 3: ________________________________________________ (0.5) 

Form of printed material 4: ________________________________________________ (0.5) 

b. Outline TWO different uses of print media. 

 

Use of print media 1: _________________________________________________________ 

__________________________________________________________________________

_______________________________________________________________________  (1) 

Use of print media 2: _________________________________________________________ 

__________________________________________________________________________

_______________________________________________________________________  (1) 

c. Describe TWO uses of the print medium shown in Figure 1.  

 

Figure 1: Copyright 1949 Kellogg’s Co.  

Source: https://keymancollectibles.com/ 
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__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________  

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

 

Question 3 K-5 (8 marks) 

 

a. Some audiences prefer graphics because of their interest in fashion. Name TWO other different 

types of audience preferences, apart from fashion. 

  

Audience preference 1: ____________________________________________________  (1) 

Audience preference 2: ____________________________________________________ (1) 

 

b. Connecting ideas is one of the purposes of reading print media. Outline TWO other different 

purposes of reading print media. 

 

Purpose of reading print media 1: _______________________________________________ 

__________________________________________________________________________

_______________________________________________________________________ (1) 

Purpose of reading print media 2: _______________________________________________ 

__________________________________________________________________________

_______________________________________________________________________ (1) 
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c. Figure 2 is a cover of Il-Bizzilla Magazine published by Air Malta and distributed to passengers 

during flights. Relate Il-Bizzilla Magazine to a specific audience and its reading purposes. 

 

 

Figure 2. Il-Bizzilla   

Source: https://issuu.com/bizzilla/docs/bizzilla-web 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

 

 

 

Please turn the page. 
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Question 4 C-1 (12 marks) 

 

Figure 3 and Figure 2 show the covers of Milestone Magazine and Peppa Pig Magazine. 

 

 
 Figure 3: Milestones Magazine June 2019;  

Source: shorturl.at/floC4 

  
Figure 4: Peppa Pig Magazine (2014) 

Source: https://kidscreen.com/ 

     

a. Indicate the different types of target audiences of these TWO magazines.  

 

i. Type of audience for Milestones Magazine:   ___________________________  (2) 

ii. Type of audience for Peppa Pig Magazine:  ___________________________  (2) 

 

b. Describe TWO characteristics pertaining to the target audience of Milestones Magazine (Figure 

3).  

 

Audience characteristic 1: _____________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 
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Audience characteristic 2: _____________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

c. Explain TWO reasons why copywriters need to define the different characteristics of the target 

audience of Milestones Magazine. 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

 

Question 5 K-4 (8 marks) 

 

a. List FOUR graphic elements that are usually found in print media, apart from shapes.  

 

Graphic element 1: ___________________________  (0.5) 

Graphic element 2: ___________________________  (0.5)  

Graphic element 3: ___________________________  (0.5) 

Graphic element 4: ___________________________  (0.5) 

This question continues on next page. 
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b. Identify FOUR different graphic elements found on the cover of the Milestones Magazine shown 

in Figure 3 (Question 4), apart from shapes.  

 

Graphic element 1 in Milestones Magazine: ___________________________________ (0.5) 

Graphic element 2 in Milestones Magazine: ___________________________________ (0.5) 

Graphic element 3 in Milestones Magazine: ___________________________________ (0.5) 

Graphic element 4 in Milestones Magazine: ___________________________________ (0.5) 

c. Describe the use of any TWO graphic elements that are usually found in print media, you listed 

in Question 5a.  

  

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

Question 6 C-2 (12 marks) 

 

Figure 5 is a print advertisement created by advertising agency Ogilvy for the brand Dove. The 

campaign is part of Dove’s movement to help build confidence and positive body image on social media. 

 
Figure 5: Dove Self-Esteem & Body Image Campaign/Ogilvy 2021 

Source: https://campaignsoftheworld.com/ 
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a. Outline TWO different graphical elements found in the Dove advert (Figure 5).   

 

Graphic element 1: __________________________________________________________ 

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

Graphic element 2: __________________________________________________________ 

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

b. Justify why ‘sadness’ might be perceived by an audience of the Dove advert (Figure 5). 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

c. Figure 6 is an advert from another Dove campaign.  

Explain TWO messages that are being conveyed by this specific pictorial image. 

 

 

Figure 6: Dove Campaign  
Source: https://strategyonline.ca 

 

This question continues on next page. 
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Message 1: _________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________ 

_______________________________________________________________________ (2) 

Message 2: _________________________________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 

 

Question 7 K-7 (8 marks) 

 

a. List TWO examples of issues of subjectivity in print media. 

 

Issue 1: _____________________________________ (1) 

Issue 2: _____________________________________ (1) 

 

b. Outline the TWO examples of issues of subjectivity in print media you listed in Question 7a.  

 

Outline of issue 1: ___________________________________________________________ 

_______________________________________________________________________ (1) 

Outline of issue 2: ___________________________________________________________ 

_______________________________________________________________________ (1) 
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c. Figures 7 and 8 show two reports covering the Pope's visit to Malta in April 2022. Figure 7 

shows the headline of an independent news organisation, The Sunday Times of Malta. Figure 

8 shows the headline on the state-broadcaster's news portal, TVMnews. 

 

 

 
Figure 7: Times of Malta, 5th April 2022 

Source: https://tvmnews.mt/ 
Figure 8: TVM news, 2nd April 2022 

Source: https://tvmnews.mt/ 

 
 

Describe the different versions of this recent real-life story to show TWO issues of subjectivity 

based on the article headlines. 

 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (4) 

 

 

 

Please turn the page. 
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Question 8 K-9 (8 marks) 

 

The agency Philip works at is shifting to digital publishing platforms.   

 

a. List TWO procedures to be smart online, apart from protecting one’s ‘digital self’ and practising 

safe browsing. 

 

Procedure 1: _____________________________________________________________ (1) 

Procedure 2: _____________________________________________________________ (1) 

 

b. Outline ONE positive and ONE negative consequence of online activity. 

 

Positive consequence: ________________________________________________________ 

_______________________________________________________________________ (1) 

Negative consequence: _______________________________________________________ 

_______________________________________________________________________ (1) 

 

c. Describe the importance of following the TWO procedures to be smart online you listed in Question 

8a. 

 

Importance of following Procedure 1: _____________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 

Importance of following Procedure 2: _____________________________________________ 

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

__________________________________________________________________________

_______________________________________________________________________ (2) 
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